
We are in great anticipation 

of a tremendous amount of 

fun this summer.  As a re-

minder each family is respon-

sible for an $85.00 summer 

activity/supply fee. As out-

lined in the enrollment agree-

ment, this is a ‘one time’ fee 

due the first operational day 

in June. We have various 

activities planned for our little 

ones to enjoy, and the fee 

helps to defray cost of these 

activities. We’ll be learning 

about animals from the VA 

Living Museum, we’ll enjoy a 

magic show, we’ll exercise 

with Stretch & Grow, tumble 

on the Fun Bus, enjoy fun 

lunches from Bojangles & 

Papa John’s and dance with 

the Dance Theater. We are 

also planning an exciting day 

of fun on Fun Friday! Fun Fri-

day is our annual event that 

allows the children to partici-

pate in fun-filled activities. 

The teachers plan exciting 

activities and the children go 

from class to class and have 

a blast. Our day this year will 

consist of obstacles, balloons, 

and treasure hunts. Also, the 

children go outdoors to 

bounce and flip in a bounce 

house and enjoy a special 

treat. Ryan “The Balloon Guy” 

Lavalle visits our center sever-

al times throughout the sum-

mer and makes award-

winning creations.  Ryan can 

make anything from a rubber 

ducky to a character from 

the movie Frozen or Trans-

formers. During water play 

Fridays, we will ask parents to 

bring in a towel and bag – 

this bag and towel is tradition-

ally provided by I CAN. Final-

ly, be sure to watch our cal-

endar for our annual family 

picnic.  

 

Children will also have a few 

optional activities that fami-

lies may choose to allow their 

child to participate in. The Ice 

Cream truck will come sever-

al times throughout the sum-

mer. If parents would like their 

child to go to the colorful, 

musical truck for a cold treat, 

the cost of the ice cream is 

between $1.50-$2.00. Our 

Ladders & Ladders 2 children 

will also have the opportunity 

to purchase a sweet treat 

from Dunkin Donuts. Those 

with a completed permission 

slip will walk to pay for their 

own donut and count their 

change.  

 

We’re very excited about our 

summer plans and are happy 

your little one will be able to 

join in the fun!! 

Summer Activities 

Week of the Young Child  
The Week of the Young Child™ is an 

annual celebration sponsored by the 

National Association for the Education 

of Young Children (NAEYC), the 

world's largest early childhood educa-

tion association, with nearly 80,000 

members and a network of over 300 

local, state, and regional Affiliates.  

 

 

 

The purpose of the Week of the 

Young Child™ is to focus public atten-

tion on the needs of young children 

and their families and to recognize 

the early childhood programs and 

services that meet those needs. The 

Week of the Young Child™ is a time to 

plan how we—as citizens of a com-

munity, of a state, and of a nation—

will better meet the needs of all young 

children and their families. 

I CAN will celebrate The Week of the 

Young Child™ with lots of fun activities 

for our little ones. See our calendar of 

events for this important week. 

We are looking forward to this cele-

bration and hope that our little ones 

feel extra special as we celebrate 

them! 

Spring 
Newsletter 

 

 

Upcoming Closures 

May 24 —Teacher Training 

 

May 27 —Memorial Day 

 

July 4 —Independence Day 

 

September 2 —Labor Day 

 

November 28—29—
Thanksgiving  

 

December 24 (early close @ 4) 

December 25—27—Christmas  

I Can Child 
Care  

April 

2019 

Spring Pictures are 

on April 9th! 

We will be 

sending 

home the 

forms for you to 

complete soon! 

Reminder:  



for your customers or clients. 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or improve-

ments to the business. Sales fig-

ures or earnings 

will show how 

your business is 

growing. 

Some newslet-

ters include a 

column that is 

updated every issue, for instance, 

an advice column, a book review, 

a letter from the president, or an 

editorial. You can also profile new 

employees or top customers or 

vendors. 

This story can fit 100-150 words. 

The subject matter that appears 

in newsletters is virtually endless. 

You can include stories that focus 

on current technologies or innova-

tions in your 

field. 

You may also 

want to note 

business or eco-

nomic trends, or 

make predictions 

context. 

Microsoft Publisher in-

cludes thousands of clip 

art images from which 

you can choose and 

import into your news-

letter. There are also 

several tools you can 

use to draw shapes and 

symbols. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding con-

tent to your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re 

trying to convey. Avoid selecting 

images that appear to be out of 

Once you have chosen 

an image, place it close 

to the article. Be sure to 

place the caption of the 

image near the image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

“To catch the reader's 

attention, place an interesting 

sentence or quote from the 

story here.” 

Spr ing Newsletter  

Caption describing 
picture or graphic. 

Caption describing picture or 
graphic. 
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want to note business or econom-

ic trends, or make predictions for 

your customers or clients. 

If the newsletter is 

distributed inter-

nally, you might 

comment upon 

new procedures or 

improvements to 

the business. Sales 

figures or earnings 

will show how your business is 

growing. 

Some newsletters include a col-

umn that is updated every issue, 

for instance, an advice column, a 

book review, a letter from the 

president, or an editorial. You can 

also profile new employees or top 

customers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears 

in newsletters is 

virtually endless. 

You can include 

stories that focus 

on current tech-

nologies or inno-

vations in your 

field. 

You may also 

This story can fit 150-200 words. 

One benefit of using your news-

letter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as 

press releases, market studies, 

and reports. 

While your main goal of distrib-

uting a newsletter might be to sell 

your product or service, the key 

to a successful newsletter is mak-

ing it useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also re-

search articles or 

find “filler” arti-

cles by accessing 

the World Wide 

Web. You can 

write about a va-

riety of topics but 

try to keep your 

articles short. 

Much of the con-

tent you put in 

your newsletter 

can also be used 

for your Web site. 

Microsoft Publish-

er offers a simple way to convert 

your newsletter to a Web publica-

tion. So, when you’re finished 

writing your newsletter, convert it 

to a Web site 

and post it. 

context. 

Microsoft Publisher in-

cludes thousands of clip 

art images from which 

you can choose and im-

port into your newslet-

ter. There are also sev-

eral tools you can use to 

draw shapes and sym-

bols. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding con-

tent to your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re 

trying to convey. Avoid selecting 

images that appear to be out of 

Once you have chosen 

an image, place it close 

to the article. Be sure 

to place the caption of 

the image near the 

image. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

“To catch the reader's 

attention, place an 

interesting sentence or 

quote from the story here.” 

Caption describing 
picture or graphic. 

Caption describing picture or graph-
ic. 
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This would be a good place to insert a short paragraph about 

your organization. It might include the purpose of the organiza-

tion, its mission, founding date, and a brief history. You could 

also include a brief list of the types of products, services, or pro-

grams your organization offers, the geographic area covered (for 

example, western U.S. or European markets), and a profile of the 

types of customers or members served.  

It would also be useful to include a contact name for readers who 

want more information about the organization. 

If you have any prices of standard 

products or services, you can include 

a listing of those here. You may want 

to refer your readers to any other 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on the 

back. So, it’s a good idea to make 

it easy to read at a glance. 

A question and answer session is 

a good way to quickly capture the 

attention of readers. You can ei-

ther compile questions that 

you’ve received since the last 

edition or you can summarize 

some generic questions that are 

frequently asked about your or-

ganization. 

A listing of names and titles of 

managers in your organization is 

a good way to give your newslet-

ter a personal touch. If your or-

ganization is small, you may want 

to list the names of all employ-

ees. 

forms of communication that you’ve 

created for your organization. 

You can also use this space to remind 

readers to mark their calendars 

for a regular event, such as a 

breakfast meeting for vendors 

every third Tuesday of the 

month, or a biannual charity auc-

tion. 

If space is available, this is a 

good place to insert a clip art im-

age or some other graphic. 

Back Page Story Headline 

Caption describing picture or graphic. 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 

E-mail: someone@example.com 

Your business tag line 
here. 

Organization 

Business Name  

We’re on the Web! 

example.com 


